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Certificate Program
Graphic Design

Find out more at www.gotobcc.com/gd

A hands-on design program combining arts and technology. 
• Courses combine the artistic and technical skills today’s job market demands 
• Students create a professional portfolio 
• Hands-on courses taught by successful designers 
• Small class size averages fewer than 15 students 
• Evening and weekend classes tailored to working professionals 

This flexible program is offered on your schedule: start any time you like and complete 
at your own pace, taking as few as 1 to 2 classes a week.

AT T E N D  A  F R E E  I N F O R M AT I O N  S E S S I O N
Meet the advisor for an overview of the program 
and learn how to get started. 

The program is separated into three units of study that build upon each other:
•	 Unit 1: Concepts and foundations of a career in graphic design.
•	 Unit 2: Hands-on skills with graphic design tools.
•	 Unit 3: Application of concepts and skills toward portfolio-ready graphic 

design pieces. Students develop portfolio pieces as part of this unit.
Unit 1 and 2 classes can be taken simultaneously and in any order. 
Unit 3 classes are to be taken after successful completion of Unit 1 and 2 classes.

REQUIRED COURSES 
104 hours total

Color in the Digital Age (Unit 1) 10 hours
Graphic Design Basics (Unit 1) 16 hours 
Typography (Unit 1) 10 hours
Illustrator (Unit 2) 14 hours
InDesign (Unit 2) 14 hours
Photoshop: Level 1 (Unit 2) 15 hours
The Business of Graphic Design (Unit 3) 10 hours 
Production  and Portfolio Review (Unit 3) 15 hours 

ELEC TIVES
100 hours total

Art (Unit 2). Choose ONE from the following:       
Drawing: Beginning 30 hours
Drawing Fundamentals 15 hours
Drawing in Color 30 hours

Technology (Unit 2). Choose from the following:
Designing Effective Websites 7.5 hours
Flash 18 hours
HTML: Level 1 10 hours
Photoshop: Level 2 15 hours
Web Graphics 12 hours
WordPress 8 hours

Portfolio (Unit 3). Choose FOUR from the following: 
Advertising Design 15 hours
Brochure, Catalog and Direct Mail Design 15 hours
Corporate Presentations 15 hours
Logo, Icon and Symbol Design 15 hours
Poster, CD and Book Cover Design 15 hours
Watercolor for Illustration 30 hours

Certificate requires a total of 204 course hours

Graphic Design 
Certificate Program Overview

Turn your creativity into a career.

Bellevue College reaffirms its policy of equal opportunity regardless of race or ethnicity, color, creed, religion, national origin, sex, sexual orientation including gender 
identity or expression, age, marital or family status, disability, or status as a disabled veteran or Vietnam era veteran. Please visit www.bellevuecollege.edu/equal.asp.
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Color in the Digital Age (Unit 1)
This course is designed for artists interested in color theory fundamentals and the practical application of color 
in graphic design. Learn about the color wheel and color harmony and explore the emotional messages of color. 
Receive an introduction to how color is created in the most common graphic design software applications. Class 
includes lectures, discussions, and group exercises. 

Graphic Design Basics (Unit 1)
All forms of visual art are based on fundamental principles of aesthetic design. Learn basic design terminology 
and concepts and create two-dimensional abstract compositions using the elements of line, shape, space, value 
and color. Explore page and image management methods such as scaling, cropping and overlapping. Learn about 
information architecture and content hierarchy and how to assemble type and images using a grid. 

Typography (Unit 1)
This course is designed for anyone interested in learning more about the fundamentals of typography. Students 
will learn about type weight, scale, style, font, kerning, leading, alignment and more. Class includes lectures, 
discussions, and group exercises. 

Illustrator (Unit 2)
Illustrator is a powerful vector illustration tool used to create artwork for the Web and print media. Topics include 
creating and editing shapes, drawing with the Pen tool, using Live Trace and Live Paint, creating and manipulating 
color and fill swatches, and working with brushes. Prerequisites: Strong working knowledge of your computer’s 
operating system, and file and folder management.

InDesign (Unit 2)
InDesign is the benchmark tool for producing print-based brochures, flyers, business cards, or newsletters at your 
home or office. Topics include setting up new documents, importing and manipulating text and graphics, working 
with master pages and typography. Prerequisites: Familiarity with your computer’s operating system, and file and 
folder management.

Photoshop: Level I (Unit 2)
Photoshop offers an impressive array of tools for editing scanned photographs and creating photorealistic images. 
Learn image processing skills in this intensive, hands-on workshop. Topics include Photoshop’s capabilities, 
powerful selection techniques, image retouching and restoration, using layers and channels to your advantage, and 
integration with other components of Creative Suite.

The Business of Graphic Design (Unit 3)
Whether you plan to freelance or manage a firm, graphic designers need to understand the nuts and bolts of the 
business. Learn how to uncover client needs, estimate costs, establish pricing, negotiate solutions, market yourself, 
prepare contractual agreements, and understand intellectual property essentials. Explore techniques for collaborating 
with other professionals. Prerequisites: Completion of Unit 1 and 2 level classes or with program permission.

Production and Portfolio Review (Unit 3)
This course is the last class in the Graphic Design Certificate Program and covers developing an online portfolio and 
the print production process. Creating and maintaining a digital portfolio is essential for graphic designers. Learn the 
basics of preparing and creating an online portfolio and developing a Web presence. Present your online portfolio 
to the class. Discuss the basics of the print production process and methods for preparing files and working with 
printers. Prerequisite: Successful completion of all required and elective classes or with program permission.

ELEC TIVES

Drawing: Beginning (Unit 2)
This course is designed for students who want to develop fundamental drawing skills. You will learn how to render 
realistic drawings by being introduced to perspective, line, mass, value, tone, light, form and composition. Using 
observation and working from skill-lifes you will practice these concepts while exploring various drawing media, 
including charcoal and graphite. No prerequisites.

Drawing Fundamentals (Unit 2)
In this introduction to the art of drawing, you explore the language of drawing and develop observational abilities 
and rendering skills. The instructor presents methods of describing objects in terms of line, value, shape and texture. 
Course projects help you explore the principles of light, space, composition and perspective using a variety of media 
and techniques.

Drawing in Color (Unit 2)
Develop your drawing skills as you investigate line, value, form, perspective and texture all with an emphasis on 
color and color theory techniques. Create dynamic drawings using pastels, prismacolor pencils, oil pastels, and 
various other media that will help you create more beautiful and personal pieces. Work from striking still life 
subjects, exotic botanicals and portraits as well as objects of individual interest.

Designing Effective Websites (Unit 2)
This course presents the principles needed to create a great website. Apply the basics of user interface design and 
usability to your Web pages; effectively plan and design a user-focused website; outline the site content, structure 
and navigation; design the look and feel of your site and plan a usability test. Come to class with an idea for a 
website you wish to create.

Flash (Unit 2)
Discover the basic concepts of Flash for design and development of media. Learn how to use drawing tools, import 
images, create vector graphics, work with layers, produce mask effects, add motion tweens, build interactive 
buttons, and create navigation systems. Course also includes introduction to ActionScripting. Prerequisites: 
Familiarity with design applications, such as Fireworks or Photoshop.

Photoshop: Level 2 (Unit 2)
This course builds on the basic skills covered in the Photoshop: Level 1 class. Topics include using Adobe Bridge, 
processing images with camera raw, resizing and cropping images, color management, color correction, and 
exploring powerful editing techniques used by professionals. This class focuses specifically on the use of Photoshop 
with digital photography. Prerequisite: Photoshop: Level 1 or equivalent experience.

Web Graphics (Unit 2)  
This intermediate Photoshop class focuses on creating and optimizing Web graphics and file formats. Create 
effective Web images geared to the file formats, file sizes, and color. Understand techniques used to mock-up a 
website. Learn Photoshop web graphic tools using layers and slices, principles of effective design, as well as issues 
related to procuring and using existing clip art and photographs. Prerequisites: Photoshop: Level 1 and Designing 
Effective Websites.

WordPress (Unit 2)
WordPress is a free and open source online application used by professional designers to create websites. Though 
it is commonly used to write and publish blogs, it is also used to design traditional looking websites. Topics: 
wordpress.com, wordpress.org, blogs, traditional sites, templates, themes, plugins, widgets, WordPress as a Content 
Management System (CMS). Prerequisites: HTML: Level 2 or equivalent knowledge.

HTML: Level 1 (Unit 2)
Learn the basic building blocks of Web authoring and creating your own Web pages in this hands-on course. 
Topics covered include XHTML standards, basic structure and syntax, adding text and structuring pages, 
creating hyperlinks, and adding graphics. Prerequisite: Familiarity with the Web and Windows or Macintosh file 
and folder management.

Advertising Design (Unit 3)
Learn what makes effective advertising and apply concepts learned in Unit 1 and tools learned in Unit 2 to create 
magazine, newspaper and/or online ads to incorporate into your portfolio. Course is conducted in a workshop 
format; portfolio pieces developed through homework and in-class critiques. Refinement will occur throughout 
the course and work on a computer outside of class is vital. Prerequisites: Completion of Unit 1 and 2 level classes 
or with program permission. 

Brochure, Catalog and Direct Mail Design (Unit 3)
Learn what makes effective brochure, catalog and direct mail design, and apply concepts learned in Unit 1 and 
tools learned in Unit 2 to create pieces to incorporate into your portfolio. Course is conducted in a workshop 
format; portfolio pieces developed through homework and in-class critiques. Refinement will occur throughout 
the course and work on a computer outside of class is vital. Prerequisites: Completion of Unit 1 and 2 level classes 
or with program permission. 

Corporate Presentations (Unit 3)
Apply concepts learned in Unit 1 and tools learned in Unit 2 to create PowerPoint presentations, newsletters, 
information documents and/or internal communication templates to incorporate into your portfolio. Course 
is conducted in a workshop format; portfolio pieces developed through homework and in-class critiques. 
Refinement will occur throughout the course and work on a computer outside of class is vital. Prerequisites: 
Completion of Unit 1 and 2 level classes or with program permission. 

Logo, Icon and Symbol Design (Unit 3)
Apply concepts learned in Unit 1 and tools learned in Unit 2 to create a family of icons, symbols and/or logos 
to incorporate into your portfolio. The concepts of corporate identity and user experience are discussed. Course 
is conducted in a workshop format; portfolio pieces developed through homework and in-class critiques. 
Refinement will occur throughout the course and work on a computer outside of class is vital. Prerequisites: 
Completion of Unit 1 and 2 level classes or with program permission. 

Poster, CD and Book Cover Design (Unit 3)
Apply concepts learned in Unit 1 and tools learned in Unit 2 to create posters, CD and/or book covers to 
incorporate into your portfolio. Course is conducted in a workshop format; portfolio pieces developed through 
homework and in-class critiques. Refinement will occur throughout the course and work on a computer outside 
of class is vital. Prerequisites: Completion of Unit 1 and 2 level classes or with program permission. 

Watercolor for Illustration (Unit 3)
Explore the basic techniques needed to plan and create watercolor paintings for the illustration market by 
experimenting with washes, gradients, values, texture and glazes. Learn to make color and pigment decisions, 
how to take a painting concept from sketch, to color comp, to a finished painting ready for reproduction. Class 
ends a discussion of Photoshop touchup techniques and internet delivery.

Please see the Graphic Design website for a current, comprehensive list of electives.

F O R  M O R E  I N F O R M AT I O N : 
•	 Get full program, course and schedule information at www.gotobcc.com/gd

•	 Attend a free Graphic Design Certificate information session. Call for dates (425) 564-2263

•	 Questions about the program? Contact Program Advisor at (425) 564-4005
F O R  C O M P L E T E  C O U R S E  A N D 

S C H E D U L E  I N F O R M AT I O N  G O  T O : 

www.gotobcc.com/gd
Register by phone at (425) 564-2263  
or online at www.gotobcc.com

REQUIRED COURSES      




