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Writing White Papers
Writing a white paper requires a combination of technical knowledge, marketing savvy, sensitivity to 
audience, ability to relate with subject matter experts, and writing skill. Learn to identify the purpose 
and audience of a white paper as well as how a white paper differs from other forms of technical 
writing. 

Who should take this course?
Writing White Papers is an introductory course about how to write a white paper. This course is 
designed for business and technical professionals who are called upon, or desire, to communicate 
solutions to challenges or problems in a white paper.

Course Objectives
• Perform a needs assessment for a white paper.
• Identify the ideal reader for a white paper.
• Conduct research for a white paper.
• Explain how to interview a subject matter expert (SME) to acquire white paper content.
• Write a compelling white paper that addresses a specific challenge, problem, or need.

Course Details
• Length: 15 hours
• Classroom Type: Computer
• Prerequisites: Fundamentals of Technical writing or equivalent experience
   The above prerequisites are considered to be the basic skills and knowledge needed prior to taking 

this class. Instructors will assume your readiness for the class materials and will NOT use class time 
to discuss prerequisite materials.
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Course Contents

Perform a needs assessment for a white paper. 

• Describe the target audience for the paper.
• Decide whether the primary intent of the white paper is to educate, sell, inform, 

differentiate, introduce, or some combination of these outcomes.
• Explain how to determine the actual topic of the white paper.
• Identify the big issues, problems, or needs that the paper must address.
• Identify the individuals to interview for subject matter content.
• Identify which key competitors to analyze, if any.
• Explain how to prepare a realistic schedule for white paper completion.

Identify the ideal reader for a white paper. 

Conduct research for a white paper. 

• Use Google and other tools to conduct research on the Internet.
• Explain how to determine the accuracy of Internet information.

Explain how to interview a subject matter expert (SME) to acquire white paper content. 

• Explain how to identify a SME for the white paper.
• Draft effective interview questions.
• Describe how to conduct a face-to-face interview.
• Describe how to conduct a phone interview.
• Describe how to use email to get information.
• Explain how to interview a SME using mail.
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Course Contents, continued

Write a compelling white paper that addresses a specific challenge, problem, or need.

• Create a basic outline for a white paper. 
• Describe outline elements that go beyond the basic outline. 
• Describe the most common outline templates. 
• Explain why it is important to get approvals from key managers before you begin 

interviewing and writing.
• Explain why the first page of a white paper is the most important.
• Demonstrate how to write a good first paragraph for a white paper. 
• Explain how to create a riveting title. 
• Explain how to interact with an editor to improve your white paper.


